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Hospitality is a crucial aspect of the hotel industry. However, hospitality operates in diversities in the hotel industry because it tackles matters related to hotels, accommodation, restaurants, bars, tour operators, and travel agents. The diversification of the hospitality industry makes it competitive. Therefore, businesses ensure they keep track of the current trends so that they can remain in the competitive circle. Also, the hotel owners have to maintain a high level of services in all the areas of hospitality to ensure the pleasant customer experience. This way, customers will prefer getting services from that particular hotel company. This paper discusses three current trends in the hospitality industry.
First, the hospitality industry witnesses the perfect work of robots, which perform complex tasks. The machines can operate either autonomously or semi-autonomously. The devices can function with high accuracy because they possess artificial intelligence (Qiu et al., 2019). Thus, they operate correctly in terms of speed, efficiency, and cost. Some hotels install robots that can process human speech and respond to questions. Besides, there are travel agencies which use a robot to access the quality of their customers before they even speak to agents. Lastly, the robots have entirely replaced the human workforce and are said to be a robot- staffed.
Secondly, there is an emergence of “bleisure” travels, a new trend which is popular with the millennial generation. “Bleisure” is a term used to refer to the combination of business and leisure activities (“Hospitality Trends: The Latest Trends in The Hospitality Industry 2019”). Some business persons will attend conferences and decide to stay longer in the given hotel for leisure. Therefore, “bleisure” denotes to the doing of business and embracing of entertainment afterward.  The trend demands that people in the hospitality industry respond faster and appropriately to business travelers because they may request sufficient information and communication and spontaneous services. Currently, the hospitality industry is coming up with quick booking services and mobile phone apps, which help to give services to the “bleisure” travelers.
Lastly, virtual reality technology is a new trend in which the hospitality industry uses to advertise their services. The technology proves useful in the altering of people’s surroundings and is the current approach used in the hotel industry (Israel et al., 2019). There are several ways in which businesses can use virtual reality technology in their hospitality department. First, the VR technology can apply to the booking exercise, therefore, providing the customers with prior experience with the hotel rooms displayed in the digital version (Israel et al., 2019). Thus, the hotel industry uses technology to sell its services through virtual tours.
In conclusion, the hotel industry should ensure that they adopt all the emerging trades in the field of hospitality. These ways, businesses will be able to secure right competitor positions in the hotel industry. Robots will help humans to perfect their services, whereas the “bleisure travel” and virtual technology services will facilitate the pleasant customer experience. Although the hospitality industry is diverse, the discussed trends touch on the significant aspects of the hospitality industry. Therefore, hotel management should ensure they operate within the demands of the current global market to give the best to their customers.
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